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a campaign was waged against palm oil (including a campaign was waged against palm oil (including 
lauriclauric oils), not by the scientific community or oils), not by the scientific community or 
government authorities, but by government authorities, but by popo adversaries.adversaries.
much of this negative advertising stopped, by lawmuch of this negative advertising stopped, by law
unfortunately, popular opinion forced food unfortunately, popular opinion forced food 
companies to shy away from using palm oilcompanies to shy away from using palm oil
added palm oil tends to raise a red flag in the added palm oil tends to raise a red flag in the 
minds of consumersminds of consumers
the campaign successfully destroyed palm oil the campaign successfully destroyed palm oil 
demanddemand

Palm Oil in the USAPalm Oil in the USA
A Bad Rap in the EightiesA Bad Rap in the Eighties
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November 1999November 1999
FDA decides to move against trans fat. Calls forFDA decides to move against trans fat. Calls for

mandatory declaration of trans fat content on food labels.mandatory declaration of trans fat content on food labels.



Final Rule Announced in July 2003Final Rule Announced in July 2003
Effective 1.1.2006Effective 1.1.2006
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http://www.smartbalance.com/home.html




Ingredients: ENRICHED FLOUR (WHEAT FLOUR, NIACIN, REDUCED Ingredients: ENRICHED FLOUR (WHEAT FLOUR, NIACIN, REDUCED 
IRON, THIAMINE MONONITRATE [VITAMIN B1], RIBOFLAVIN IRON, THIAMINE MONONITRATE [VITAMIN B1], RIBOFLAVIN 
[VITAMIN B2], FOLIC ACID), SUGAR, [VITAMIN B2], FOLIC ACID), SUGAR, PALM OILPALM OIL, HIGH OLEIC CANOLA , HIGH OLEIC CANOLA 
OIL, HIGH FRUCTOSE CORN SYRUP, COCOA (PROCESSED WITH OIL, HIGH FRUCTOSE CORN SYRUP, COCOA (PROCESSED WITH 
ALKALI), CORNSTARCH, SALT, BAKING SODA, WHEAT STARCH, ALKALI), CORNSTARCH, SALT, BAKING SODA, WHEAT STARCH, 
NATURAL AND ARTIFICIAL FLAVOR, SOY LECITHIN (EMULSIFIER), NATURAL AND ARTIFICIAL FLAVOR, SOY LECITHIN (EMULSIFIER), 
CARAMEL COLOR.CARAMEL COLOR.



Ingredients:Ingredients:
Whole oats, wheat bran, brown Whole oats, wheat bran, brown 
sugar, sugar, palm oil,palm oil, oat bran, corn oat bran, corn 
syrup, sugar, coconut, modified syrup, sugar, coconut, modified 
wheat starch, cinnamon, malt wheat starch, cinnamon, malt 
syrup, baking soda, sodiumsyrup, baking soda, sodium
ascorbateascorbate and ascorbic acid and ascorbic acid 
(vitamin C), natural and artificial (vitamin C), natural and artificial 
vanilla flavor, salt,vanilla flavor, salt, niacinamideniacinamide, , 
nutmeg, reduced iron, zinc oxide, nutmeg, reduced iron, zinc oxide, 
pyridoxine hydrochloride pyridoxine hydrochloride 
(vitamin B6), riboflavin (vitamin (vitamin B6), riboflavin (vitamin 
B2), vitamin AB2), vitamin A palmitatepalmitate, thiamin , thiamin 
hydrochloride (vitamin B1), folic hydrochloride (vitamin B1), folic 
acid, vitamin B12 and vitamin D. acid, vitamin B12 and vitamin D. 

http://www.kelloggs.com/us/


http://www.kelloggs.com/keebler/index.html


http://www.pepperidgefarm.com/home.asp


http://www.quakeroats.com/Index.cfm
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Palm Oil in the USAPalm Oil in the USA

Outlook: Outlook: GoodGood

Largely attributed to palm Largely attributed to palm 
oiloil’’s competitive position in s competitive position in 

the market place.the market place.



Assured supply & Assured supply & 
availabilityavailability
Product diversity & Product diversity & 
versatilityversatility
Superior product Superior product 
performanceperformance

Competitive Competitive 
market pricesmarket prices
Process cost Process cost 
benefitsbenefits
Wholesomeness & Wholesomeness & 
naturalnatural

Palm Oil in the USAPalm Oil in the USA
Outlook: Outlook: GoodGood

Largely attributed to palm oilLargely attributed to palm oil’’s competitive s competitive 
position in the market place.position in the market place.

A position that is defined by its:A position that is defined by its:



DistractersDistracters
Continued focus on SATsContinued focus on SATs
StigmaStigma
MischaracterizationMischaracterization
MisinformationMisinformation

Palm Oil in the USAPalm Oil in the USA
CHALLENGESCHALLENGES



•NAMM is aware that some individuals have criticized 
the U.S. margarine industry for having any level of trans
fat in its products. These individuals sometimes point to 
Europe, where they say margarine manufacturers have 
removed trans fat without an increase in saturated fat. 
That is simply not true. Typical European margarines 
have as much as 50 percent more saturated fat than 
typical U.S. products since they have reduced or 
eliminated trans fat by adding oils with higher saturated 
fat levels which American consumers have previously 
rejected.

http://www.margarine.org/index.html


•NAMM is aware that some individuals have criticized the 
U.S. margarine industry for having any level of trans fat in its 
products. These individuals sometimes point to Europe, where 
they say margarine manufacturers have removed trans fat 
without an increase in saturated fat. That is simply not true. 
Typical European margarines have as much as 50 percent 
more saturated fat than typical U.S. products since they have 
reduced or eliminated trans fat by adding oils with higher 
saturated fat levels. American consumers have historically 
been more concerned about saturated fat levels than European 
consumers.

http://www.margarine.org/index.html




Thank you for the opportunity!Thank you for the opportunity!



contact detailscontact details

T. T. ‘‘TigerTiger’’ ThiagarajanThiagarajan

Malaysian Palm Oil BoardMalaysian Palm Oil Board

Washington, DCWashington, DC

t. 202.572.9719/9768t. 202.572.9719/9768

f. 202.572.9783f. 202.572.9783

mpobtas@aol.commpobtas@aol.com
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