





NextVIEW Graduate Training Scheme aims to train graduates to become Licensed Professionals in the
Equity and Derivatives market with special emphasis on hands-on trading skills, backroom operations and
compliance work. You will be offered a rewarding job upon completion of the program. Prepare yourself
for the most exciting and rewarding job and bridge yourself between knowledge and practice.

Programs offered:
M Professional Certificate in Advisory Services (PCAS)
v Professional Certificate in Equities Trading (PCET)
M Professional Trader Certification Program (PTCP)

Benefits:

100% scholarship for course fee and examination fee
Certification recognized by the Investment Bank and Brokerage Firms
Allowance of up to RM2

*Get trained and get paid! Don’'t miss this golden opportunity. Register now and earn yourself a
rewarding career.

For more information and registration, please call (603) 27709388 or email to
training_my@nextview.com

NextVIEW
Level 8 Menara TM Asia Life, 189 Jalan Tun Razak, 50400 Kuala Lumpur, Malaysia.
T (603) 27709388 F (603) 2770 9366 E training_my@nextview.com U www.nextview.com
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Iran: Biggest
Importer of Malaysian
Palm Oil West of Asia

self-sufficiency in oils and fats is only 30%
and therefore, the country relies heavily
on imports to meet local demand.

In 2008, Iran’s total consumption of oils
and fats reached some 1.66 million MT
and could reach 1.7 to 1.8 million MT by
2010. A few years ago, soybean oil was
the largest imported and consumed oil in
the country, especially in the household
market, with palm oil usage small and
limited. The trend changed gradually over
the years with the country shifting to palm
oil, which today dominates edible oils and
fats imported into Iran.

been imported during the first seven
months of the Iranian calendar year of
2009, of which 300,000 MT was palm
oil mainly from Indonesia, Malaysia,
UAE and Singapore. The members of
IVOIA currently active in buying palm
oil are Savola-Behshahr Company,
Mahidasht-e-Kermanshah, Golestan Dezful,
Nahamgol, Arjan Novil, Golnaz, Techno

Pars, Farda Co, Naz-e-Isfahan and FRICO.

The change in Iran’s regulations and
years of intensive research and
laboratory tests by ISIRI into the use of
palm olein to produce zero trans fat
cooking oil and ghee have made palm
olein the best choice for local industrial
frying, but not for the production of
cooking oils for household usage.
Nevertheless, ISIRI has endorsed double

Table 2: Major Oils & Fats in Iran - Imported vs. Exported (‘000 MT)
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In May 2007, the Iranian Standards
Institute (ISIRI) raised the limit on the use
of saturated fats in the local production of
edible oils, including cooking oils and
vegetable ghee, from 25% to 30%. ISIRI
also reduced the trans fats content in
edible oils to 10%. Since then, palm oil
has improved its share of Iran’s edible oils
market, with imports by the country
jumping by almost 51% to 664,600 MT in
2008 from 440,300 MT in 2007. These
positive developments have made palm
oil the largest edible oil imported, holding
about 55% of Iran’s oils and fats market
share (Table 2).

According to the Iranian Vegetable Oils
Industrialists ~ Association  (IVOIA),
about 700,000 MT of edible oils had
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fractionated palm olein or superolein for
use in the production of cooking oil for the
household market. As a result, now, with
liquid oils being deemed as a healthier
choice for cooking by ISIRI, their
production has risen significantly, allowing
superolein to indirectly find its way into the
country’s cooking oils market.

Currently, the demand for superolein and
olein has been boosted, with many
Iranian edible oils manufacturers using
them to produce blended cooking oils.
There are today many popular brands of
such blended oils in the market, including
Tord Sorkh and Ladan by
Savola-Behshahr Company, Nina by
FRICO and Saei by Golestan Dezful. The
blending formulations of oils are
determined by the producers and this
depends on the current market price of
palm and other soft oils. It is normally
either on a 50:50 blend or 60 (palm): 40;
or sometimes it could be up to 70 (palm):
30.

Realising the current situation, Iran is
taking the opportunity to strengthen the
positive and strong market growth of palm
oil by taking advantage of its location as
the major gateway to the landlocked
neighbouring countries of Afghanistan,
Irag and Central Asian countries,
including Tajikistan, Turkmenistan and
Uzbekistan, for re-export. In recent years,
Iran has become the hub for re-export of
various products, including edible oils, to
these countries because of the cheaper
road and rail transportation.

Continued on page 11 P>

Imports of Palm Qil increasingly replace the market share of soybean oil in IRAN
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CONTRACTS & ARBITRATION WORKSHOP

9 — 10 April 2009
Grand Dorsett Subang Hotel

About the workshop

This 2 day workshop is designed to provide fundamental
understanding  of  contracts, performance and
enforcement of contracts and the practice of dispute
resolution in the palm oil industry. The workshop will
cover topics:-

Understanding the Contract Terms & Clauses
Charter Party
Contract Terms Related to Surveying

Common Disputes in the Sales & Carriage of Palm Oll
Trade

Trade Dispute Solving Mechanisms
PORAM Rules of Arbitration and Appeal

Case Studies

Note: Contract & Arbitration Workshop syllabus can be downloaded
from www.poram.org.my
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This workshop is beneficial for all oil/fats
personnel who are directly or indirectly
involved with contracts. It is particularly tailored
for traders, marketing executives, operations
managers and executives, procurement
officers, contract & legal department personnel
and individuals wishing to familiarise
themselves with the arbitration process and to
receive training as arbitrators. itk

The Palm Oil Refiners Association of Malaysia (PORAM)
801C/802A, Block B Executive Suites,

m Kelana Business Centre, 97, Jalan SS7/2,
47301 Kelana Jaya, Selangor, Malaysia.

PORAM

Contact: Susila / Liza / Krish

3 F~
Green Technolo’ci:;?F

Tel: 603-7492 0006 Fax: 603-7492 0128 E-mail : poram@poram.org.my
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Available From the Malaysian Governme

We highlight a positive approach from the
Malaysian Government that could potentially
benefit the Malaysian palm oil industry. If you

£E To promote green technology, the

are keen to improve your sustainability index
and produce palm oil with an overall lower

carbon footprint, this could be the opportunity.

You need to look no further than the link below:

Website:

Malaysia Energy Centre:
http://www.ptm.org.my

Green Technology Financing Scheme:
http://www.gtfs.my

Hotline:
Green Technology Financing Scheme:
1-800-88-4837

Government will establish a fund amounting
to RM1.5 billion. This fund will provide soft
loans to companies that supply and utilise
green technology. For suppliers, the
maximum financing is RM50 million and for
consumer companies RM10 million. The
Government will bear 2% of the total
interest rate. In addition, the Government
will provide a guarantee of 60% on the
financing amount, with the remaining 40%
by banking institutions. Loan applications
can be made through the National Green
Technology Centre. This scheme will
commence on 1 January 2010 and is
expected to benefit 140 companies... '’



< Continued from page 9

Iran: Biggest
Importer of Malaysian
Palm Oil West of Asia

Facing challenges in trading with the
Western countries, Iran has sought to
strengthen ties with Asian countries.
Several countries in Central Asia have
declared their interest in boosting
economic  engagement  with Iran,
including Tajikistan. Iran, Turkey and
Azerbaijan have held discussions on
building a joint railway through the three
countries in order to enhance relations,
trade and travel. Iran also has pursued
increased integration with its neighbours
in the Middle East. Merchandise trade
with the Middle East has grown, for even
if Arab nations may be weary of Iran’s
nuclear ambitions, they value trade and
investment relations with the country.

Many are hoping that positive economic
engagement with Iran will mitigate
international tensions over Iran’s nuclear
ambitions.

Due to the political and financial
pressures on lran’s government from
many parties, the business class has
particularly been hit by the international
sanctions. Iranian companies reportedly
have great difficulty opening bank
accounts abroad and getting banks to
honour Letters of Credit. Subsequently,
some lIranian businesses have had to
shift to other regional banks or to other
countries not susceptible to international
sanctions and engage in cash-based
transactions as well.

Despite all these obstacles, Iran is still
continuing and increasing its intake of
palm oil from Malaysia. For that reason,
Malaysian exporters need to ensure an
active and sustainable presence in the
Iran’s edible oils market and establish
strong relationships with major local
importers of the oil.

A huge Dbusiness potential awaits
Malaysian investors in Iran. We should
look into setting up a bulking
installations at Bandar Abbas port,
which would be a great advantage for
both importers and exporters. In fact,
local companies will buy from such a
facility to avoid the hassle of importation.
Some of the advantages of such a facility
for buyers include saving the cost of
shipping, guarantee of continuous
supplies, especially during the peak
periods, as well as protection from
price fluctuation on commodity market.

Refinery owners in Malaysia should also
consider setting up refineries or packing
plants in joint ventures, which will ensure
the usage of Malaysian palm oil as the
main raw material for Iran’s food
production. It is very crucial for Malaysia,
as the world’s largest palm oil exporter, to
continue strengthening its role as the
major supplier of palm oil to Iran
specifically, and to West Asia and the
Middle East as a whole. m Haznita

PRODUCT From March 21 — From March 21 —
Oct 21, 2008 Oct 21, 2009 Change (%)
Weight Value Weight Value Weight Value
(MT) (USD) (MT) (USD)
Crude Soybean Oll 128,573 140,120,432 163,002 133,463,648 27 (5)
Crude Sunflower Oil 17,311 21,599,752 225,725 197,422,032 1,204 814
Crude Corn Ol 13 64,336 25 93,875 84 46
Crude &
RBD Oils RBD Palm Oil 83,368 90,109,604 142,057 116,722,387 70 30
RBD N.Olein 154,950 151,918,405 134,252 107,195,697 (13) (29)
RBD S.Olein 23,830 27,108,928 16,018 12,949,318 (33) (52)
RBD Palm Kernel Oil 2,234 2,023,853 4,671 3,435,056 109 70
RBD Palm Kernel Stearin 1,676 1,331,005 3,082 2,116,870 84 59

Source: The Iranian Vegetable Oils Industrialist Association (IVOIA)
Note: The Iranian calendar year usually begins within a day of March 21 of every year
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Malaysian Palm Oil Council (MPOC)
2nd Floor Wisma Sawit

Lot 6, SS 6, Jalan Perbandaran

47301 Kelana Jaya, Selangor

Tel: 603-7806 4097

Fax: 603-7806 2272
Www.mpoc.org.my

American Palm Oil Council

Suite # 690, 21515 Hawthorne Blvd.
GRAND DORSETT SUBANG HOTEL Torrance CA 90503, USA
II'!I'I hﬂﬂﬂ aysi Tel: +1(310) 944 3910
s“b'ng s' ﬁ H.] 3 Fax: +1(310) 944 3544
www.americanpalmoil.com
Kmm Address w E-mail: kassim@american'palmoil.com
Contact: Mohd Salleh Kassim
YBTan 5“ Bﬂmn“’ Dumpﬁk MPOC Africa Regional Office

Minister, Plantation Industries & Commuodities. Malaysia
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Registration
is free

Seats are limited
and on a first
come first serve
hasis

Plaasa contact

M. Mohd Muslimin Hashim

or Ms. Pon Lai Wan

at Tol, No: 603-7806 4097

ar Exmait muslimin® mpoc.org.my
pon#mpoc.org.my

for regestranan or further enguines

Advertising in the Malaysian Palm Oil FORTUNE
is probably one of the most economical methods of advertising.
Discounts of 5%, 10% and 20% are available for
placements of 3 months, 6 months and one year, respectively.

For enquiries, please e-mail: fortune@mpoc.org.my
or contact: Tel: 603-7806 4097 (Mr. Muhammad Kharibi Zainal Ariffin)

5 Nollsworth Crescent, Nollsworth Park

La Lucia Ridge Office Estate,

La Lucia 4051, KwaZulu-Natal, South Africa
Tel: +27(31) 5666 171

Fax: +27(31) 5666 170

E-mail: kumar@mpoc.org.za

Postal Address:

P.0.Box 1591

M.E.C.C. 4301, South Africa

Contact: Uthaya Kumar

MPOC Bangladesh

62-63 Motijheel Commercial Area,
7th Floor, Amin Court Building,
Dhaka, Bangladesh

Tel: +88(02) 9571 216

Fax: +88(02) 9551 836
E-mail:  fakhrul@mpoc.org.bd
Contact: Fakhrul Alam

MPOC Shanghai, China

Shanghai Westgate Mall Co. Ltd.

Room 16108, 1038 Nanjing Rd. (w)
Shanghai 200041, P. R. China

Tel: +86 (21) 6218 2085/ 6218 2513
Fax: +86(21) 6218 1125

E-mail: teah@mpoc.org.cn

Contact: Teah Yau Kun

MPOC Pakistan

11 - 3rd Floor, Leeds Centre

Main Boulevard Gulberg, 111 Lahore, Pakistan
Tel: +92(42) 5716 600 /5716 601

Fax: +92 (42) 5716 602

E-mail: faisal@empoc.org.pk

Contact: Faisal Igbal

MPOC India

S-4, New Mahavir Building, Cumballa Hill Road Kemps
Corner, Mumbai 400 036

Tel: +91 (22) 6655 0755 / 6655 0756

Fax: +91 (22) 6655 0757

E-mail:  bhavna@mpoc.org.in

Contact: Bhavna Shah

MPOC Europe Regional Office
31 Avenue Emile Vendervelde
1200 Brussels Belgium

Tel: +32(2) 7748 860

Fax: +32(2) 7794 371

E-mail: zainuddin@skynet.be
Contact: Zainuddin Hassan

MPOC Cairo

3 Gamal E1-Din Afify Street, Nasir City
Zone No.6, 11371 Cairo, Egypt

Tel: +20(2) 2273 8108

Fax +20 (2) 2273 8106

E-mail:  kazmi@mpocegypt.com
Contact: Kamal Azmi

MPOC Istanbul

Guzel Konutlar Sitesi

Dilek Apartment Daire 3

Balmumcu, Besiktas - Istanbul, Turkey
Tel: +90 (212) 2668234

Fax +90 (212) 2668236

E-mail: haznita@mpoc.org.my
Contact: Norhaznita Husin




